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Lesson Objectives: To help students understand the importance of audience and how audience affects their content and writing strategies.

Introduction: This lesson works with any assignment and any course, but was developed for teaching Rhetorical Analysis.  I have used it successfully in 099, 101, and 102.

Preparation and Materials: Locate at least three commercials advertising different items (in the past I have used commercials for cleaning products, beer, and cars.)  A/V equipment will, of course, be necessary. This lesson will probably work better if students have already received a writing assignment.

Procedures: Show each of the commercials. Following each one, have students discuss who the intended audience is (What group of people is the advertisement targeting?). How do they know? What clues provide insight into the targeted audience? For example, beer commercials usually target men and cleaning product commercials generally target women. Try to have them be as specific as possible.

After watching the commercials and having discussed the importance of audience, have students refer to their assignment sheets. Ask them to answer the following questions: What do they know about their intended audience? Who will read their essays? What do the readers bring to the table? What do the readers know already about the topic? What do the readers need to know about the topic?

Now, discuss what all of this means for writers. For each item they list, have students describe a corresponding piece of information this reveals about what they should (or should not) write. For example, if the intended audience does not know what a Discourse Community is, then the writer must adequately define it. 

Conclusion: When work-shopping papers, students find these lists helpful to make sure that they are addressing the appropriate audience, adapting the right tone, and clarifying information, etc. 

