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Lesson Objectives: This is a classroom activity designed to introduce students to Pathos through analysis of print advertisements. The goals of the class are: 
· 1) to have students understand that visual images in advertisements are designed to make emotional appeals;

· 2) to have students realize that appeals to pathos are made in a variety of ways; and

· 3) to have students recognize compositions as purposefully designed to appeal to an audience.

This exercise could be used as an introduction to rhetorical analysis, or as an introduction to persuasive writing.

The idea for this exercise and some of the descriptions come from AdCracker.com which specializes in teaching companies how to make their advertisements more appealing. Showing students this website might reinforce the research that goes into understanding how pathos works to attract us to products.

Preparation and Materials:

Tools: 
Computer and Projector
Print Advertisement printed out or taken from magazines, newspapers, etc. (whole magazines work for explaining context)

Discussion: 
A brief discussion of the goals of advertisement might be helpful. A simple question like "What are the goals of advertisements?" will get them started. I break the goals down in three categories that cover most of the advertisements: 
1) build the brand, 
2) get people to take action, and 
3) plant a belief in the minds of prospective buyers.
Procedures:

1. Introduce the three means of persuasion--logos, pathos, and ethos.
2. Introduce strategies to appeal to pathos. Examples can be projected.
3. Put students in pairs and distribute print advertisements or magazines.
4. Ask students to look for appeals to pathos.
5. Have students present their findings to the class. During the presentation, questions of audience and motivation can be brought up.

Persuasive Appeals

Ethos
Ethical appeals are based on the character of the speaker. An example of ethos includes using celebrity endorsements.
Logos
Logical appeals are based on logic or reason. This is the information in the document that is meant to be fact or data.
Pathos
Pathetic or emotional appeals are based on emotion Advertisements tend to be highly pathos-driven and play on emotions of happiness, sadness, playfulness, excitement, fear and more.

Appeals to Pathos

Introduce the rhetorical strategies used in Appeals to Pathos. The following list is debatable with some techniques crossing categories.

Metaphor--two images or statements that are completely different, but when placed together create a new idea.
Comparison to a Competitor--a direct or indirect comparison to another product, either through images or careful selection of words
Fascinating Faces--use of human faces that appeal to the emotions of the reader.
A New Character-- a created character (cartoon, animation, etc.) that adds interest, story value or recognition to the product.
Personification--giving human characteristics to a product or representative of a product.
A Problem--a stated or implied problem that people generally have.
A Benefit--a stated or implied benefit the product has. May accompany a mentioned problem.
Mystery--something that confuses and intrigues the reader.
Eye Candy--a visual image so stunning that it attracts attention.
Dramatic Conflict--use conflict to generate interest in the product.
Play with Language--using casual, informal language that uses cliché, rhyme, or playfulness; or using serious, eloquent or formal language
Historical Connection--using a connection to a time, place or person in history.
Exaggeration--an idea taken to the extreme and made to be unrealistic.
Famous Faces--use of famous people to make a connection between the product and the percieved qualities of the famous person.
