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SCHOOL OF MEDIA AND COMMUNICATION

HAPPY WEDNESDAY, GOLDEN ERGLES!

Welcome to Communication Station, the bi-weekly newsletter specifically made for all
students in the School of Media and Communication. If you have anything that you would like
posted in the next newsletter, please email Ashley Lankford (ashley.lankford@usm.edu) or Liz
Goff (rita.goff@usm.edu).

HAPPY THANHSGIVING BREAK!

Happy Thanksgiving Break, Golden Eagles! There will be no class from today (Wednesday,
Mov. 23) to Sunday (Nov. 27). Enjoy your break and get prepared for finals week!

HUB CITY LOST MUSIC FESTIVAL - CAPSTONE PROJECT

Southern Miss students in the School of Media & Communication hosted the first ever Hub
City Lost Music Festival in Town Square Park on November 19. Students were able to show
off their incredible skills by planning, organizing, promoting, and executing this event. The
rmusic festival was a great success and we are proud of all the work these individuals put into
making the event what it was!



NCA REVIEW

Congratulations to all of our students who presented at the National Communication
Association Conference last weekend! We are so proud of you and the way you represented
LUSME

BRAND MANAGER JOB OPPORTUNITY

If you are interested in beginning your professional career as a Account/Brand Manager or
Brand Strategist, see the job posting below. If you are interested in learning more regarding
this position, contact Dr. Shin at jae-hwa.shin@usm.edy!



The Fgsian o i, i imL o B Misegaa

(TR Fo corrraposd seith ceprrirror doend]

Tha A 3| o ik position haia ol b hadeg sctunt

mwmmmmmmmmmwmwﬂmw
Frot creprriding goadl 02 il s for clieris will o 10 i ] oo tagr

i WT‘“ e "Mﬂﬂmﬂmmhmi

peniit i & e bl ofhe g it b ol 16 Meip acharve
ﬂum-ﬂ.miﬂll-q-mh—nd-h o By e D 8 L 4 that may

e sdbbih imshd Rarther theer poais. Thaey serer a5 o Grasg " v dinpe Pt el
il colaboridhe mith bRat Sermben b devilen dlrathgk asd L e S

M of e the charey bosinen geai, braed arage s s Jn.I.ﬂ,ﬂ-n-ﬂmlwi-'

acaping presd datepes fod owr Clemay TangeT mereets ed maieiasreng brand egety soias sl marketng
w1 plien i crerrus bt

T Ao, PO gy Gt TR g o PO B B 8 W TR Fabe ety praal blabie g ared
diaguet e i Rlrsdh-on dppesach with chein! aioueti. The pos S o linked with - contrusuily ormsirg
mmwmmmmhmm—m"m-h-ummh
mﬂmmu#ﬂuw ik L g 4B eling gl

i ety ]

¥ brahadls, bt Bid 55 tha o
v Fiede opnmam RN Tor cleniy” manoming dollan
v A poemintie Ve TN ChET SCCATL AT T
v Anatyce cllent pouiy sn ore ling Brendng and wibe whoalegen b meet Doy and manket ng
il Trert, i wnl dd drieeng arall e mpntong el g sy Seaesdd deadl | e 1 e ik ey bat bl ol dlabery

v Dewslopacd et 1o hrp mgnree demt feputaoss ind
wreate arand wabdey

¢ Bk e dnidti dodiil i il e Sy hiouh feiaith, bt imarisg, maaing ind
Anpiben i iy | ey

v Work weh tesm fo provide ovetugf ol ol contend corston, crestonmpyeTiting, pding and
Arfubdidng
Mo iter SECUSEM, wrbnite e, el sabri gerd b berra sk by o
ghaby” wprvice snd produrt, auwel o wiesidy patential s o be ssdesaed

= At CEmpagn periormancr ahd piovelng fer imp

¢ Reliniier s ety 16 wer P sed comle s s Based on iy
podic b, R el axk i wbrwicn drd ! sk, Fsi' il clrita.

] !—'_Iiﬂmld!lmrﬂnlmﬂmﬂm.ﬂnndmmh
<Ll

b I i by BRI 34 BAT B MRARRERA BE

Fraferres i & Guatfcstioni:
& ki Degien B R ebng, stherlilag. pebit (ditieni, donmuns e, oF frlalnd ekl

PART-TIME COMMUNICATION ENGRGEMENT ASSISTANT

Hattiesburg Public School District is looking for a Part-Time Communication Engagement
Assistant. The position begins in January! For more infarmation, use this link:

https.//www.applitrack.com/hattiesburg/onlineapp/default. aspx?Category=Support+ Staff

~1 FACULTY SPOTLIGHT

Dr. Ed Simpson comes to USM from Central Michigan
University, where he earned tenure and promotion to associate
professor. Prior to switching careers to higher education, he

spent 18 years in the news business as wire service reporter
and bureau chief, city editor and editor of newspapers. He was
nominated for a Pulitzer Prize in 1996. He earmed his master's
and doctoral degrees from Ohio University, where he was
named both master's and doctoral student of the year.

Dr. Simpson is currently serving as the Director of the School
of Media and Communication!



WE ARE

MARKETING AND COMMUNICATIONS INTERN

Want to build a career in marketing, social media, public relations, or advertising?
Then we want to work with you! As the marketing and communications intern,
you'll receive experience in corporate social media managemant, evant planming,
graphic design, digital marketing, and much more!

QUALIFICATIONS DUTIES/RESPONSIBILITIES

« Familarity with Cama and/or Adoba Creative Suita  « Performing market anafvsis/resaarch on the latest trends.
« Experence with Sccial Media Patiorms « Asalsting weth daly sdminatretive duaties

« Gaif Maotivated & A Toam Pleyar « Daaigning/ pressnting now soon meda ampaign ideas.

= Excellant Vertial sedl Written Correrunication Shill » Monforing s socisl medis platlorms for trending sews,

= Migh School Diploma i, el feed baci

« Amiiiting with plirsisg and hosling of metketing vente
« Contritniting 1o the creation of mock-ups. emall CEMOEGNS,
& sphica, and apcial media centent

APPLY NOW! | JONES.COM/CAREERS

CLICK HERE FOR THE JONES COMPANY
INTERNSHIP APPLICATION

2823 MADE INTERNSHIP COmMmon APP NOW OPEN!

Launched in 2018, the MADE (Marketing & Advertising Education) Internship Program has
placed over 250 juniors and seniors in paid summer internships at top ad agencies, media
companies and marketers such as Ogilvy, McCann, Mastercard, IBM, NBCUniversal, Sephora,
Paramount, Bank of America, Deutsch NY, and DDB, among others

MADE functions as the "Common App” for marketing and advertising internships, making it
easy for students to navigate a complex industry. Once candidates are interviewed and named
a Finalist, they are connected with potentially dozens of internship opportunities at our partner
companies based on traits such as critical thinking, leadership potential and intellectual
curiosity



While the AEF will continue to offer most MADE internships over the Summer, select
opportunities will be available in the Fall, Winter, and Spring. Completed applications are
reviewed on a rolling basis. If students apply in September, they increase the likelihood of
being reviewed by more partner companies.

To qualify for MADE, you must be an undergraduate Junior or Senior graduating between May
2023 and May 2024. All schools and majors welcome to apply.

CLICK HERE FOR THE MADE INTERNSHIP
APPLICATION!

Intern in D.C.

This Spring




WASHINGTON CENTER INTERNSHIP

» The Washington Center is an academic internship program designed to assist in building
skills, professional experience and the networks needed to launch a career. By providing
leadership and professional development training, the Washington Center internships
prepares to prepare students for a stronger entry to the workforce while also assisting in
mentorships with other organizations. Through this internship, students can also eam
college credits towards their majors and internship credit in Washington D.C. Students
from all majors are eligible to apply for fall, spring, and summer internships. As an
organization, the Washington Center desires to be a bridge between higher education and
professional careers, and students from all majors are eligible to apply. The semester
itself has three components

1. Internship (starting this year, they are partnering predominately with paid intemships!)

2. Career-Readiness Program (job skills training)

3. Academic Course (they have a wide variety, see the list Academic Internship
Program)
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