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Lesson Objectives: For students to discover that the different aspects of rhetoric are the blueprint for every form of persuasive media. More than simply identifying the various aspects of rhetoric, students get in the driver’s seat of analyzing what is effective and why. Empower students with the task of a professional writer.
Prep and Materials:  Students previously in 101 should be familiar with analyzing advertisements. If not, bring in magazine ads or showcase commercials on YouTube to get students in the frame of mind of advertising. Also, briefly explain what a copywriter does at an ad agency. Perhaps bring up Mad Men as a cultural touchstone. Wear a jaunty fedora for effect. Leave the highballs at home.
Introduction: Let students know they will be broken up into small groups and each group will consider the three overall aspects of rhetoric (rhetorical situation, the means of persuasion, and rhetorical strategies) to present an ad campaign to the class based on the fictional product you create. This lesson is ideal prior to the students writing their rhetorical analysis. This lesson should require the entire class period to complete.

Procedures: Write on the board the three overall aspects of rhetoric (rhetorical situation, the means of persuasion, and rhetorical strategies) along with which aspects of each you want them to write about. For example, for the rhetorical situation, ask the groups, “Who is the audience we will be targeting with this ad/commercial? What will the topic of the ad be? What is the current context that will help sell my product? How will all this be effective? For the means of persuasion, ask the groups, “How will we appeal to people’s logic, emotion, and authority? How will this help me sell my product?” For rhetorical strategies, “What’s the thesis for this ad campaign going to be? What’s the slogan? How are we going to organize the commercial? What evidence should we provide to help sell the product? Why will all of this be effective?” Make sure to write a fictional product on the board. I chose a high-performance, American-made hybrid car and made up some independently-verified performance statistics. When all groups are done, have one person from each group present to you and the class what they’ve come up with.
Conclusion: The objective of this exercise is to get students thinking how rhetoric is generated from the ground up so they will become more confident at analyzing the roots of rhetoric in the first project. Since they were forced to analyze the effectiveness of their own rhetoric, they will more easily analyze the effectiveness of other writers’ rhetoric.   
